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Automobile Consumer Report 17/18-2;  

QM6, the Winner of ‘Car of the Year’ by Consumer Evaluation 
 
- Evaluated by some 19,143 new car buyers and 5,529 consumers intending to buy a new car  
- On the 4 evaluation areas such as product satisfaction, value for money, and 2 more 
- One winner model by vehicle class selected 

 
QM6 from Renault Samsung was selected as ‘car of the year’ based on consumer experience from car 

purchase to use. 11 models by vehicle class were selected as ‘car of the year’ through consumer evaluat ion in the 4 
areas such as ‘product sat isfact ion,’ ‘init ial quality,’ ‘value for money,’ and ‘design competit iveness,’ and QM6 
ranked the 1

st
 among all the test models of the observed vehicle classes by outperforming the competitors in 3 out 

of the 4 evaluat ion areas [Picture 1]. The Next Spark and All New Morning t ied for the 1
st

 place as ‘Mini car of the 
year’ as both did the best in 2 out of the 4 evaluat ion areas, respect ively.   

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
‘Car of the year’ that was started in US, 1949, has been awarded by numerous organizat ions worldwide, 

mostly based on evaluat ions by ‘automobile reporters.’ However, while such evaluat ion could well leverage the 
reporters’ expert ise, taking only a limited number of reporters’ evaluat ion into account could yield a big difference 
from what actual consumers would think about cars. Given that, it would make more sense to ident ify best cars by 
vehicle class from the perspect ives of consumers who actually buy and use cars.       
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   Annual Syndicated Automobile Study that has been fielded every July since 2001 evaluates on two core 
evaluat ion items (product sat isfact ion, the number of init ial quality problems) with those who bought a new car 
within the past one year (some 6,056 respondents), a one item (value for money) with consumers (some 19,143 
respondents) who bought a new car within the past 3 years, and another item (design competit iveness) among 
those intending (some 5,529 respondents) to buy a new car in the next 2 years in order to come up with ‘car of the 
year’ award from consumers’ perspect ive. The details of the award are illustrated in [picture 2] and [picture 3] 
below.    
 
============================================================================================ 

◈ [Picture 2] 4 Consumer Evaluation Areas of ‘Car of the year’  

 

 

 

 

 

 

 

 

 

 

 

 

◈ [Picture 3] ‘Car of the Year‘ by Evaluation Area X Vehicle Class 
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============================================================================================  

◈ Reference: 「Consumer Insight」 Annual Automobile Syndicated Study Outline  

The contents was excerpted and summarized from the results of ‘Annual Syndicated Automobile 
Study’ conducted by Consumer Insight Inc. in every July since 2001. 

 
 
 

 


